NURTURE SPECIFICATIONS 2026
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< Nurture

CUSTOMER RELATIONSHIP MANAGEMENT

Nurture keeps one record for every person, then helps you reach the right ones. Build audiences,
send campaigns, run follow-up journeys, ask questions and share an inbox.

EVERYTHING IN ONE TIMELINE CURRENTLY OUT

CIRCULATE Today The Wmen
Checked out The Women Dus.9November
Oak Hill

Lessons in Chemistry
ATTEND Yesterday ~ Due 2 November
Registered for Family
Story Hour

Saturday 31 October, 10:30 am HoLDs

Tomorrow, and Tomorrow, and Tomorrow
RESERVE 4daysago  Ready for pickup
Booked Study Room 2
Tuesday, 4:00 pm to 6:00 pm

TASKS FOR STAFF
SURVEYS
Answered the summer
reading survey
Rated it 5 out of §

1week ago
Call about the large print book

Due Frida
club t

STAFF NOTE
Prefers large print.
Asked about the book
club.

Added by a staff member at
Oak Hill

2 weeks ago

One record for every customer

Loans, holds, events, room bookings,
messages and survey answers land on
one timeline as they happen.

STARTS WHEN

4  Someone checks in to a program 248
First time only, with no library card on file started
warr

O 1day 248
sRANCH

P Do they have alibrary card on file now? 248

Yes No
exir SEND AN EMAIL

& 7

Journey ends Get your library

& card 177
Marketing topic: Events
and programs

Journeys that carry on

Journeys start when something happens
and run without staff remembering to
send the next message.

hello@communico.us

WHO IS IN THIS AUDIENCE E

IF Registered for 2 or more events inthe last 6 months

AND  Home branchis Oak Hill

+ Add another rule: borrowing, room bookings, tags, roles, organizations, survey
answers

OR START FROM A READY-MADE AUDIENCE
Program regulars

Heavy borrowers

Registered for two or more events in six Five or more checkouts in the last quarter

months

Weekend room users
Book rooms at weekends

Reachable by email ¢
An email address and a marketing opt-in t

Audiences from plain facts

Choose rules such as events attended or
home branch. A live count shows who
you can reach before you send.

Sent Responded Response rate
0
640 212 33%
"My kids lo
start earlie
‘Customer, O¢
“Signing u
s
“Would like
HOW EASY WAS IT TO SIGN UP? ‘Customer, Ri
5 stars 131
4 stars L ] 49
3 stars - 19
1to 2 stars - 13

Surveys that keep their answers

Ask at the right moment and keep every
answer on the customer record.

T 1.888.928.0701

SETITUP WHAT HAPPEI
SEND TO
Program regulars - 1,022 deliverable 1,022
Sent

MARKETING TOPIC

Events and programs 9

Bounced
SCHEDULE SEND

12 November 2026, 9:00 am - spread over 2 hours 24 no marketin

SUBJECT LINE TEST A
SUBJECT A SUBJECT B - WINNER Sign up for sur

Summer reading starts Sign up your family for

Saturday summer reading

210f 102 clicked

See the progre
34 0f 102 clicked

Test on 20% of the audience. After 4 hours the subject with more clicks goes
to everyone else.

ADDED TO EVERY EMAIL

An link and a link to manag

Campaigns by email and text

Pick a message and an audience, then
send now or schedule it. Try two subject
lines and the winner goes to everyone
else.

MANAGE YOUR EMAIL PREFERENCES

All marketing email

Events and programs
Promotions and offers

Newsletters

Reading recommendations

Surveys and feedback

This only affects marketing email. Account and service messages,
such as holds and fines, are unaffected.

Respect every choice

Marketing goes only to customers who
said yes, and they can change their mind
at any time.

WWwWw.communico.one
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Contact types

Set up your own types, such as customers, teachers,
volunteers and partners.

™

Import a spreadsheet

Match columns and check for duplicates before anything is
added.

@

Households

Link family members so staff see the family together and can
send one message.

4

Quick message

Tell everyone affected at once, such as a branch closure, by
email or text.

&

Shared inboxes

Email, text and chat arrive in one inbox that several staff
share.

“ Empower your customers
() Set their own preferences

< @ Hear from you only when they
choose to

@ Get a reminder before a card
o expires

Communico specification sheets
Available to download at www.communico.one

T 1.888.928.0701

hello@communico.us

Organizations and roles

Give schools and partner groups their own record, with the
people who belong to them.

-

One person, one record

Nurture spots the same person under two records and
merges them, keeping the full history.

B

Email studio

Build emails from blocks, with your library's header and footer.

v
v

Work queue for staff

One list of what staff need to do next, across every customer.

Q

One-click unsubscribe

Every marketing email carries a link that works with one click
and no sign in.

~ Help staff
T P
() See the full relationship in one

place

Q () Follow up without extra effort

N

\ (“) Share inboxes and reply
together

communico@nlB

WWwWw.communico.one




